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A Volatile, Uncertain, Complex and Ambiguous (VUCA) World
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Sources of Insight

GLOBAL PUBLIC 
OPINION SURVEY

GLOBAL EXPERTS 
SURVEY



MORE SOCIAL CAPITAL 
REQUIRED



A Low Trust Environment



Varying & Declining Trust Levels Across Most Sectors



Implications Of Low Trust
Large Companies Pay Their Fair Share of Taxes in Our Country
Agree (1+2), Average of 16 Countries,* 2009–2015
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Transparency and Purpose Drive Trust



TIME FOR
RECOGNIZED LEADERSHIP



Recognized Sustainability Leaders 1997 - 2016

1997 2004 2010 2016
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Three P’s of ‘Recognized Leadership’  

PURPOSE

PERFORMANCE PARTICIPATION 



CONSUMER ENGAGEMENT 
REMAINS A CHALLENGE
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Globally, ‘Ethical Consumerism’ at Highest 
Level Since Tracking Began in 1999



ASPIRATIONALS
MEET THE
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An Engaged Consumer Segment
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Aspirationals are everywhere





NEED TO SELL THE BEACH



THANK YOU!


