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―
SIG AT A GLANCE
35 BN CARTON PACKS 
FOR LEADING LIQUID 
DAIRY, NON 
CARBONATED SOFT 
DRINKS AND FOOD 
MANUFACTURERS 
WORLDWIDE
―
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―
SIG AT A GLANCE
35 BN CARTON PACKS 
EQUALS ABOUT 10.000
DIFFERENT DECOR 
DESIGNS 
―
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―
ASEPTIC CARTON 

―

Around 4% Aluminum layer 

Around 21% plastic coating 

Around 75% Paper board
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―
GROWING 
CONSUMER 
DEMAND FOR 
RESPONSIBLE  
PRODUCTS
―

84% 
of consumers seek out 
responsible products 
whenever possible*
*Cone Communications

90% 
of consumers would switch 
brands to one associated with 
a social or environmental 
cause*
*Cone Communications4% 

annual sales growth for global 
consumer goods from brands 
with demonstrated 
commitment to sustainability*
*Nielsen 
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―
RESPONSIBLE PRODUCT 
CONCEPT REQUIRES 
RESPONSIBLE 
PACKAGING

EASY TO UNDERSTAND 
AND TRUTHFUL ON PACK 
CLAIMS ARE KEY TO ADD 
VALUE AND INFORM 
CONSUMERS
―

84% 
of consumers seek out 
responsible products 
whenever possible*
*Cone Communications

90% 
of consumers would switch 
brands to one associated with 
a social or environmental 
cause*
*Cone Communications4% 

annual sales growth for global 
consumer goods from brands 
with demonstrated 
commitment to sustainability*
*Nielsen 
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―
ON PRODUCT 
CLAIM IS MISSING
―

84% 
of consumers seek out 
responsible products 
whenever possible*
*Cone Communications

90% 
of consumers would switch 
brands to one associated with 
a social or environmental 
cause*
*Cone Communications4% 

annual sales growth for global 
consumer goods from brands 
with demonstrated 
commitment to sustainability*
*Nielsen 
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§ Easy to understand by non experts
§ Fitting to different types of product
§ Different claim sizes (one liner, mini, standard)
§ Truthful wording
§ Recognizing multi material products and 

packaging
§ Considering the limitations of different industries 

when defining requirements on
§ Size
§ Color
§ Free space
§ Etc.

―
ON PRODUCT CLAIM REQUIREMENTS
―
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―
10.000+ DECORS
ALSO RETHINK PROCESSES
―

§ How can companies handle single 
approval loops when dealing with 
thousands of on product claim uses a 
year 

§ How can ASI staff survive and handle 
massive on product claim uses 

§ How can fast respond times ensured, in 
order not to disrupt production lead 
times

§ Is a self approval system, which is 
audited during ASI COC a possible silver 
bullet ?



Design example – no black availble – darkest color is green

The predefined ASI claim colors 
according to the style guide are 
not in use in the design work out. 
The used colors are in accordance 
with the customer décor.

To ensure a flexible usage of the 
ASI claim, the darkest color in the 
customers design should be 
allowed as an alternative to the 
preferred color set.
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―
ASI CLAIM TECHNICAL LIMITATIONS
COLORS
―



Printing the ASI claim in negative 

(white) would result in a claim twice 

as big. 

Our rotogravure printing technology 

requires for white / negative text and 

lines a minimum thickness of 0,2 mm.

Positive Negative
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―
ASI CLAIM TECHNICAL LIMITATIONS
POSITIVE  VS. NEGATIVE CLAIM
―
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mini 
Landscape

The shown FSC samples are defined as minimum size according to 
our print requirements e.g. requiring 0,1 mm line thickness.
A mini claim variant would important for formats up to 500ml in 
order to be able to place it on small formats (starting from 80ml 
filling volume)  

―
ASI CLAIM TECHNICAL LIMITATIONS
SIZES
―

Landscape

14mm 6 mm

12 mm

general mini 



Due to space limitations on 

most decors, a reduction 

option of the surrounding 

clear space is crucial

The placement of the ASI claim 

on the carton bottom should 

always be allowed.
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6 mm

12 mm

30 mm

14 mm

2 mm

1 mm

Standard Landscape with 
surrounding clear space

General Mini with 
surrounding clear space

―
ASI CLAIM TECHNICAL LIMITATIONS
SURROUNDING CLEAR SPACE
―
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―
FSC CLAIM USE EXAMPLES

―
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Thank you


