v : e

o Aol




Importance of \: , ASI style guide
responsible % technical
packaging 1 limitations




SIG AT A GLANCE

35 BN CARTON PACKS
FOR LEADING LIQUID
DAIRY, NON
CARBONATED SOFT
DRINKS AND FOOD
MANUFACTURERS
WORLDWIDE
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SIG AT A GLANCE

35 BN CARTON PACKS
EQUALS ABOUT 10.000
DIFFERENT DECOR
DESIGNS
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ASEPTIC CARTON

Around 75% Paper board

Around 21% plastic coating

round 4% Aluminum layer @
5



AMBITION AMBITION
et

Our strategy Q
PURSUE A NET-POSITIVE INNOVATE SMARTER
CORPORATE FOOTPRINT SOLUTIONS WITH PROVEN

We partner with our customers to IN THE LONG RUN SUSTAINABILITY ACROSS

bring food products to consumers THE ENTIRE LIFE-CYCLE

OUR PRINCIPLES
around the world in a safe,

sustainable and affordable way. L

That's our corporate purpose and we fulfil it
responsibly. Our business strategy - we call it
our Corporate Compass - sets out how.

Qur purpose and values are at the heart

of the Compass. And three key ambitions

on responsibility define the way we run our
company, source our raw materials and
design our products. These ambitions and our
accompanying roadmap support our business
goals around people, growth and customers.
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Responsibility is built into our business strategy A Y "‘A} 1 "

and everything we do. But we want to go further.
We have set ourselves a series of stretching

ambitions to go Way Beyond Good.
Foster a J ; X i o> Al ) Win at the
winning team g 3 A L s’ & customer

AMBITION

STRIVE FOR CERTIFIED
SUSTAINABLE SUPPLY OF
ALL MATERIALS, PRODUCTS
AND SERVICES



GROWING
CONSUMER
DEMAND FOR
RESPONSIBLE
PRODUCTS

84%

of consumers seek out
responsible products
whenever possible*

*Cone Communications

4%

annual sales growth for global
consumer goods from brands
with demonstrated =
commitment to sustainability*

*Nielsen

90%

of consumers would switch
brands to one associated with
a.social orrenvironmental
cause*

*Cone Communications
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Saturated Fat Og

RESPONSIBLE PRODUCT TrnsFat0p

CONCEPT REQUIRES 5 %
RESPONSIBLE atermative 3 Tota Carbohyarate 0g 0%
PACKAGING i n © Dy Tha (g vy

: L

Protein 0g

ee—
of 2 Vitamin A 0% e Vitamin C 0%
Calcium 0% e Iron 0%

*Porcent Dally Values aebased ona
2,000 cakrie diet

EASY TO UNDERSTAND _
AND TRUTHFUL ON PACK »%
CLAIMS ARE KEY TO ADD s
VALUE AND INFORM "
CONSUMERS




_ ms Guide
ON PRODUCT
CLAIM IS MISSING

Claims relating to ASI
Membership

MEMBER

aSl Claims relating to the
CERTIFIED ASI Performance Standard

35| Claims relating to the

CERTIFIED ASI Chain of Custody Standard

CHAIN OF CUSTODY

-

/ ? Claim for on product
communication ?
0 &



ON PRODUCT CLAIM REQUIREMENTS |

Easy to understand by non experts

Fitting to different types of product

Different claim sizes (one liner, mini, standard)
Truthful wording

= Recognizing multi material products and
packaging

Considering the limitations of different industries
when defining requirements on

= Size

= Color

* Free space
*® Etc.
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Pleaze provide the following information in support of your request for approval of 3 product-reiated
claim. (This can be submitted in elementAl, ASl's Assurance Platform — contact the ASI Secretariat for

account access)

Name of ASI| Member

SIG

AS| Performance Standard
Certification number

AS] Chain of Custody
Certification number (if applicable)

7
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Type and/or description of product/s
(e.g.. bauxite, alumina, primary alumin-
ium, secondary aluminium, semi-fab-
ricated product, or companent or fina
product for aerospace, automotive
construction, consumer durables, engi-
neering, IT, packaging or other)

aseptic carton materials

Identify whether thiz is for 3 single
type of product, or a group of related
products that is under 3 common man-
agement system

group of progucis — aseptic cartons

Proposed daim/s — text or visual

OO0
[please add details and content, or
attach graphic for review)
Proposed location of claim (explain printed on-pack

where the claim will appear, and how it
will be applied e.g., printed, emboszzed
etc)

Who are the recipients of the claim
(e.g.. B2B/supply chain, consumers)

CONsUMers

When will the product claim/s be
lsunched (e.g., 33 s00n a3 approval
received, or future date)

a5 s00n as possible

Other information or questions to AS|

Contact person for this request (in-
clude name, job title, email and phone
number)

Udo M. Fenen,
Manager Product Related Global Environmental

Sustainabiity & Affairs

ASl adminizstrative use
* Approval date:
* Renewsl follow-up date:

10.000+ DECORS
ALSO RETHINK PROCESSES

How can companies handle single
approval loops when dealing with
thousands of on product claim uses a
year

How can ASI staff survive and handle
massive on product claim uses

How can fast respond times ensured, in
order not to disrupt production lead
times

Is a self approval system, which is
audited during ASI COC a possible silver
bullet ?



ASI CLAIM TECHNICAL LIMITATIONS
COLORS

The predefined ASI claim colors
according to the style guide are
. notin use in the design work out.
~/ The used colors are in accordance

L |
o=+ With the customer décor.

R
,,,,,,,

.. To ensure a flexible usage of the
#” ASI claim, the darkest color in the
customers design should be
allowed as an alternative to the
preferred color set.
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Design example — no black availble — darkest color is green




ASI CLAIM TECHNICAL LIMITATIONS
POSITIVE VS. NEGATIVE CLAIM

Printing the ASI claim in negative R
(white) would result in a claim twice
as big. =
L " FSC* C020428

Our rotogravure printing technology
. . > Positive Negative
requires for white / negative text and

lines a minimum thickness of 0,2 mm.
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ASI CLAIM TECHNICAL LIMITATIONS

s I z E s B tandscape Bl mini Landscape as a s a
27,8mm l l
— aemm \v CERTIFIED 14mm cerTiFiED |© MM
) o 35mm |—|
SC psce coa i :[0 20mm wide - horizonta
}—{ S 12 mm
e pe— Hi Landscape
general mini
El rortrait mini Por
osrm
g \ - E S F S O F S O S F S O e O e . . 1
;;;;; {’E:c’ SI I ~, 3Si :
m;::'g;m__. — \v CERTIFIED |
21,5mm I I
Landscape

The shown FSC samples are defined as minimum size according to

our print requirements e.g. requiring 0,1 mm line thickness.
A mini claim variant would important for formats up to 500ml in

order to be able to place it on small formats (starting from 80ml @
.. filling volume)




ASI CLAIM TECHNICAL LIMITATIONS
SURROUNDING CLEAR SPACE

BS Due to space limitations on
14 mm \V cennrlz!— Standard Landscape with ;

= surrounding clear space | MOSt decors, a reduction

omm option of the surrounding
I /1 mm I . ial

6 mm _§,§,E!_ General Mini with clear spaceIs crucia
ECE surrounding clear space .
— The placement of the ASI claim

on the carton bottom should
always be allowed.
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FSC CLAIM USE EXAMPLES







